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Introduction

Welcome to Inbox Assassin—your new secret weapon in the war for
attention.

Every marketer, entrepreneur, or business owner knows the frustration: you
pour your heart (and often your budget) into writing the perfect email
campaign, but when you hit send, your masterpiece dies in the inbox
graveyard.

Why?
Because nobody even opens it.
The harsh truth: if your subject line sucks, your email doesn’t exist.

That’s where Inbox Assassin comes in. It was built to obliterate weak, boring
subject lines and replace them with sharp, psychologically engineered
hooks designed to stop the scroll and command the click.

This isn’t just another subject line generator—it’s a machine forged from the
strategies of the world’s best copywriters. Pros who turned inboxes into cash
registers with nothing but 6-12 words of pure magnetic force.

Inbox Assassin distils that firepower and puts it on tap for you, whether
you’re writing your very first email blast or tuning a million-subscriber
campaign.

Here’s why it exists:

« Problem: Open rates are tanking. Average inboxes are flooded.
People are ruthless with the delete button.

« Solution: Subject lines that cut through the noise with precision—
crafted using curiosity, urgency, proof and emotional triggers that
humans can’t resist.

« Outcome: More opens, more eyeballs on your message, and more
conversions—all without guesswork.



With Inbox Assassin, you can expect:
« Professional-grade subject lines in seconds.
« Three variants for every idea, giving you testing angles on the fly.

o Preview lines that double the punch, ensuring your subject +
preview combo dominates.

« Confidence in every send—because you’ll know your subject line is
battle-tested against the best persuasion tactics in marketing history.

If you’ve ever wished you had a top copy chief on speed dial, now you do.

Let’s sharpen the blade.

To Activate Inbox Assassin GPT In Your
ChatGPT Account Click The Link Below



https://chatgpt.com/g/g-68cc6b14eb988191b72da92f424a294b-inbox-assassin

How to Use This GPT

Using Inbox Assassin is as simple as pulling the trigger, but to maximize your
results, here’s the breakdown:

Step 1: Choose Your Mode
Inbox Assassin runs in two modes:

1. New Creation Mode - You give it your email copy, offer details, or just a
campaign goal. Inbox Assassin forges one killer subject line, two
alternate angles, and one preview line.

Example: You paste your webinar invite email body copy.

It spits out:

e Subject 1: “Last Chance: Seats Vanish at Midnight”

e Subject 2: “Who Else Wants a 6-Figure Launch Blueprint?”
e Subject 3: “Tonight Could Change Your Business Forever”
e Preview: “Doors close in hours—don’t miss your spot.”

2. Fix Mode - You hand over a limp subject line that isn’t pulling its weight.
Inbox Assassin mutates it into an inbox-dominating monster.

o Example: Original subject:
“Webinar Registration Closing Soon.”

e Subject1:“ Midnight Deadline—Last 27 Spots Left”
e Subject 2: “This Page Disappears Tonight (No Replay)”
e Subject 3: “Your Chance to Join Ends in Hours”

e Preview: “If you wait until tomorrow, it’s gone.”



Step 2: Refine with Context
The more detail you give, the sharper the output.
Share:
o The goal (sell, educate, invite, nurture, etc.).
« The audience (marketers, entrepreneurs, B2B, lifestyle).

« Any key benefits or angles (limited time, authority, social proof,
results, insider access).

Step 3: Test & Iterate

Inbox Assassin gives you 3 subject lines + a preview. Run them in split tests.
See what wins. Then refine. (All top copywriters know that testing is where
real magic happens).

Pro Tips:
« Shorter is often stronger (under 9 words can crush it).

o Preview line is your sidekick—make sure it complements, not
repeats.

« Don’t be afraid of boldness—pattern disruption is your ally.

« Use power words sparingly—one or two per line is potent, five is
overkill.



10 Strategic Prompts

Here are 10 plug-and-play prompts you can use with Inbox Assassin, each
designed to highlight its power.

1. Prompt:

“Write New Subject for a limited-time coaching
offer.”

o What it does: Creates urgency-driven subject lines that
highlight the scarcity of the offer.

o Example: “Your Coaching Spot Expires Tonight.”
o Best Use: Time-sensitive launches, flash sales.
2. Prompt:
“Write New Subject to announce a new product.”

o Whatit does: Generates curiosity and excitement around
something fresh.

o Example: “Something Big Just Dropped...”
o Best Use: Product launches, feature rollouts.
3. Prompt:
“Write New Subject for a personal story email.”
o What it does: Uses narrative hooks that feel conversational.
o Example: “I Shouldn’t Be Telling You This...”
o BestUse: Relatable storytelling, behind-the-scenes.
4. Prompt:
“Write New Subject for a lead magnet download.”
o What it does: Frames the resource as irresistible and exclusive.
o Example: “Free Playbook Reveals the Secret.”

o Best Use: List building campaigns.



5. Prompt:
“Fix This Stinker! - ‘Our September Newsletter’”
o Whatitdoes: Turns bland updates into click magnets.

o Example: “The One Mistake Killing Your Business (Revealed
Inside).”

o Best Use: Monthly updates, boring internal comms.
6. Prompt:
“Write New Subject for a holiday promotion.”
o Example: “ T Black Friday Ends at Midnight.”
o BestUse: Seasonal campaigns.
7. Prompt:
“Write New Subject for an event invite.”
o Example: “Your VIP Pass Is Waiting.”
o BestUse: Webinars, in-person events, exclusives.
8. Prompt:

“Write New Subject for cart abandonment follow-

”»

up.
o Example Output: “You Forgot Something (Still Want It?).”
o BestUse: E-commerce recovery campaigns.
9. Prompt:
“Write New Subject for a testimonial email.”
o Example: “How John Went From Zero to $10K in 60 Days.”
o Best Use: Case studies, proof-driven campaigns.
10. Prompt:
“Write New Subject for re-engagement.”
o Example: “Still Interested? Let’s Reconnect.”

o BestUse: Win-back campaigns.



Bonus Prompt Categories

To give you extra ammo, here are bonus styles of prompts you can try:

« Fear-Based Hooks:

“Write New Subject

that

they’re missing out.”

o Curiosity-Only Hooks:

“Write New Subject
insight.”

o Story-Style Hooks:

“Write New Subject
story.”

e Shock Value Hooks:

“Write New Subject
the reader.”

« Benefit-Focused Hooks:

“Write New Subject
transformation.”

that

that

that

that

makes the reader worry

teases a secret or hidden

feels like the start of a

surprises or challenges

highlights the #1



Troubleshooting & Tips

Problem: The subject line feels too generic.

o Fix: Provide more detail on the offer or audience—Inbox Assassin
thrives on context.

Problem: Subject line is too long.

« Fix: Ask Inbox Assassin to create ultra-short versions (5 words or
less).

Problem: Output feels too bold for my brand.
» Fix: Ask for “professional” or “conservative” tone variants.
Problem: Too many emojis.

o Fix: Clarify in your prompt: “no emojis” or “minimal punctuation.”

Problem: Still not getting clicks.

« Fix: Test multiple variants. The best copywriters always test because
the market decides.

Inbox Assassin isn’t just a tool—it’s your edge. Every time you load it up,
you’ve got the combined firepower of the best copywriters in your pocket.

Remember: your subject line is the gatekeeper. If you win the inbox, you win
the reader. And if you win the reader, you win the click, the sale, the signup,
the relationship.

Use Inbox Assassin daily. Experiment. Test. Refine. Be bold. The inbox
rewards the daring, not the dull.

Now go sharpen your subject lines. The delete button doesn’t stand a
chance....



... By the way—if you’ve enjoyed using Inbox Assassin,
here’s something you should know...
This little tool wasn’t coded by a team of developers.

It was built inside GPT Creator Pro.
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And you can use the exact same no code system to build tools of your own:
« Software that saves you time by automating boring tasks.
« Tools you can give away as lead magnets to grow your list.
« Al products you can package and sell for pure profit.

No coding. No tech headaches. Create all kinds of software in minutes!

If you want to go from using smart Al tools... to owning and profiting from
them, then check out GPT Creator Pro right now



https://10xanything.com/plgptcp/
https://10xanything.com/plgptcp/

